
Syllabus 

Introduction to Digital Marketing 
 

 

Objective- To understand the basic Concepts of Digital marketing and the road 

map for successful Digital marketing strategies. 

 

 

Module-I 
Fundamentals of Digital marketing & Its Significance, Traditional marketing Vs Digital 

Marketing, Evolution of Digital Marketing, Digital Marketing Landscape, Key Drivers, 

Digital Consumer & Communities, Gen Y & Netizen’s expectation & influence wrt 

Digital Marketing. 

Module-II 
The Digital users in India, Digital marketing Strategy- Consumer Decision journey, 

POEM Framework, Segmenting & Customizing messages, Digital advertising Market in 

India, Skills in Digital Marketing, Digital marketing Plan. 

Module-III 
Terminology used in Digital Marketing, PPC and online marketing through social media, 

Social Media Marketing, SEO techniques, Keyword advertising, Google web-master and 

analytics overview, Affiliate Marketing, Email Marketing, Mobile Marketing 

Module-IV 
Display adverting, Buying Models, different type of ad tools, Display advertising 

terminology, types of display ads, different ad formats, Ad placement techniques, 

Important ad terminology, Programmatic Digital Advertising. 

 
 

 


